
By WILLIE VOGT

THE Internet can be complicated for 
even the most experienced user, 
with a wide range of information 

available every day. However, www.
CaliforniaFarmer.com is taking a dif-
ferent approach by offering a one-stop 
source for news, management informa-
tion and marketing data. And the best 
place to start is the “Well.”

The Well is the center section of the 
site that starts with local news, then 
national news, then Web exclusives. 
As you scroll down the page, you’ll fi nd 
other information ranging from links to 
Rural Life magazine to local loan-de-
fi ciency price data and more. Look for 
more tools in the future as this magazine 
continues to enhance its Web resources.

Beyond the Well
On the left side of the home page, the 
shortcuts menu offers you access to 
back issues of the magazine, a unique 
Land for Sale link with advanced search-
able information for land available in 

Updated Web site 
posts local ag news

your area, and an extensive What’s New 
area highlighting the latest in ag tech-
nology.

At the right, you’ve got weather in-
formation you can customize for your 
farm’s location, including detailed fore-
casts and up-to-the-minute animated 
radar for your state or region. And you’ll 
fi nd market information you can use for 
risk management planning, including de-
tailed charts not only for key commodi-
ties, but for several market indices, too.

Consider making www.California
Farmer.com your home page (there’s 
a link at the bottom of the Well) — and 
keep up on the latest agriculture infor-
mation for your area.

Key Points
■ Check out the new Web enhancements at 

www.CaliforniaFarmer.com.
■ Marketing data and weather information 

are available on the site.
■ You can also search for land for sale in 

your area.

By LEN RICHARDSON

FOR her practical, collaborative 
approach to solving some of the 
state’s toughest environmental 

challenges, Ashley Boren, executive 
director of Sustainable Conservation, 
is a recipient of a 2007 James Irvine 
Foundation Leadership Award. 

Six recipients representing fi ve or-
ganizations were awarded $125,000 per 
organization for successfully tackling 
pressing state issues that many consid-
ered intractable. 

“These leaders remind us that re-
markable results are possible when 
we develop innovations with everyone 
at the table,” says Jim Canales, presi-
dent and chief executive offi cier of The 
James Irvine Foundation.

Remarkable results
In California, farmers and environmen-
talists have a long history of distrust. 

HIGH PRAISE: Gov. Schwarzenegger 
commends Ashley Boren, Sustainable 
Conservation, as a recipient of a James 
Irvine Foundation Leadership Award.

Key Points
■ Sustainable Conservations’ Ashley Boren 

wins $125,000.
■ Award is for collaborative tactics that 

address environmental issues.
■ Boren is proving it’s possible to break 

long-standing rancor.

WITH a $600,000 grant from the 
Richard and Rhoda Goldman 

Fund and the Morgan Family 
Foundation, Sustainable Conservation 
has launched the Climate Change 
Agricultural Initiative. Ag accounts 
for an estimated 10% of California’s 
greenhouse gas emissions. 

“There is signifi cant untapped 
potential for California farmers to 
help California meet its greenhouse 
gas targets, which were set out in 
[Assembly Bill] 32,” says Ashley 
Boren, executive director, Sustainable 
Conservation. “Sustainable 
Conservation will be partnering with 
the dairy industry, row-crop farmers 
and other agriculture sectors to iden-
tify and leverage opportunities.”

The initiative will:
■ Advance methods to cut green-

house gas emissions and trap carbon.
■ Support a market-based carbon 

offset program tailored specifi cally for 
California agriculture. 

Keep up on ag news in the region. 
Check out www.CaliforniaFarmer.
com. We feature updates on a 
wide range of topics, marketing 
data and weather information you 
can put to work in your operation.

■ California News Net 1

■ California Provocateur 8 

■ Specialty/Field Crops 13

■ A Taste of California 18

■ Land Management 22

■ Dairy/Livestock 23

■ Natural Resources 27 

■ Marketplace/Classifi ed 33

■ Machinery Search 40

■ Market Intelligence 41
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Conservation, 
ag win together

Decades-old feuds over water supplies, 
air quality and pesticide use have left 
many believing the divisions between 
these old factions run too deep to cross 
— but not Ashley Boren.

Ten years ago, Boren became 
executive director of Sustainable 
Conservation, a San Francisco envi-
ronmental group founded on the idea 
that the environmental movement was 
missing the opportunity to work more 
collaboratively with the private sector.

Lasting achievements
Sustainable Conservation is reducing 
Central Valley air pollution by per-
suading farms to adopt “conservation 
tillage” that requires fewer tractor 
passes to prepare soil for planting. A 
pilot project involving 16 farms cut dust 
pollution, which contributes to the val-
ley’s high asthma rates, by more than 
85% and reduced tractor fuel expenses 
up to 74%. 

Sustainable Conservation has per-
suaded several dairies to use methane 
digesters that treat manure while ex-
tracting methane gas for electricity. So 
far this technology has saved farmers 
$2 million in energy costs, diverted 
500,000 tons of manure annually, and re-
duced greenhouse gas emissions. 

Recently, the organization partnered 
with the horticulture industry. A coali-
tion of retailers and nurseries has agreed 
to keep 21 invasive types of garden and 
landscaping plants off store shelves and 
has an educational campaign to pro-
mote non-invasive alternatives. 

Ag initiative targets greenhouse gas
■ Support renewable energy and 

fuels produced sustainably from agri-
cultural waste and crops.

The organization will seed innova-
tive technologies and practices with 
farmers to demonstrate the environ-
mental and economic benefi ts and to 
inspire widespread adoption. 

“What works in the Midwest won’t 
necessarily work here,” adds Allen 
Dusault, director of sustainable agri-
culture at Sustainable Conservation. 

“Implementing AB 32 is likely to 
involve both incentives and regula-
tory mandates to some sectors of 
California’s economy, including ag-
riculture,” Dusault says. “The law, in 
conjunction with other initiatives, will 
likely provide agriculture with new 
opportunities for revenue genera-
tion. Sustainable Conservation will be 
working to fi nd the best ways to tap 
those opportunities and help farmers 
implement them.”

Learn more at www.suscon.org.
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